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The SFC
AT heuristic m

odel is a set of qualitative guidelines by w
hich to assess site 

usability, efficacy, and desirability. This m
odel w

as developed at H
ot Studio SF.

S
D

o you have the right Stuff? 

C
an people Find it? 

Structure and navigation 
D

o content categories and navigation 
support user w

ayfinding? D
o users have a 

clear idea of w
here they are, and how

 to 
find other inform

ation?

Is it com
m

unicated C
learly? 

Inform
ation design, w

riting and 
visuals: 
D

oes the nom
enclature speak the user's 

language? Is the user offered relevant 
inform

ation at decision points? Is your 
brand leaving an effective im

pression?

Is it Actionable? 
Paths and calls to action 
Are users offered relevant actions to 
support their m

ental m
odel of the task at 

hand? Are the user taskflow
s delineated 

w
ith clear feedback and options for 

progress, success, and error?

H
ow

 does it all com
e Together? 

U
sefulness, usability, and desirability 

C
an users gracefully com

plete their 
desired tasks w

ith high satisfaction and 
low

 effort? H
ave you m

issed or m
et user 

engagem
ent and/or upsell opportunities? 

H
ow

 w
ell does the overall experience 

speak to your brand values? Is your 
custom

er's em
otional takeaw

ay a positive 
brand experience?

FC

AT

C
ontent and functionality

Are you offering correct inform
ation and 

relevant/desirable functionality for your 
target custom

ers?


